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Warners developing 
‘JFK’s’ ‘positive effect’ 

W arners words: In talking to Warner Bros/ distribution 
president .D. Barry Reardon and worldwide advertising and 
publicity president Robert Friedman here Thursday about “JFK,” 
they made it clear that the studio is determined to rebut wide- 
spread media attacks on the film. 

“When the media refer to ‘JFK' — especially the media that 
are not knowledgeable about boxoffice — they talk about our 
‘disappointment’ with the gross,” Friedman told me. 

“First of all, nobody ever called us to ask if we’re disappointed 
or not. Clearly, we’re not. It basically stems from. No. 1, in our 
opinion, antagonism toward the project in general; and. No. 2, a 
clear lack of knowledge about what it takes to calculate the suc- 
cess of a gross, especially taking into account (fewer) showtimes 
(for a very long film).” 


''One of the great 
by-products of this film . . . 
is the fact that these 
(Kennedy) files actually 
may be released,” says 
Warners’ Robert Friedman. 


Have theaters been scared 
away by the media flap over 
the picture? “No, not at all,” 
says Reardon. “As a matter 
of fact, we’ve gone up in the- 
aters. Last weekend we 
were in 1,183 screens and 
this weekend we’re going up 
to 1,335 roughly. 

“We’re starting to increase our theaters because consciously 
we held back (on screens when ‘JFK’ opened). We didn’t want to 
release the picture in too many theaters because we thought it 
was special and upscale and that it would take a while for the 
movie to get word of mouth going on it. Now we feel it has 
come to that point and we’re starting to increase the number of 
theaters that we have.” 

In Hollywood, “JFK,” directed by Oliver Stone and starring 
Kevin Costner, has fared well, earning four Golden Globes nomi- 
nations (picture/drama, actor, director and screenplay). Given the 
strong correlation between Globes success and Academy Awards 
nominations, that automatically makes it a contender for nomina- 
tions in several prime Oscar categories. 

“We’re very, very pleased with the reception we’ve had in our 
own community,” says Friedman. “They’ve accepted the film, 
first and foremost, as a piece of brilliant filmmaking by Oliver, 
who has a history of quiity films. They’ve also accepted the op- 
portunity to see another set of ideas about what happened in the 
assassination of JFK. 

“That’s really what Oliver has put forth — his ideas — here. 
It’s what he set out to do all along. 

“One of the great by-products of this film — and it’s rare that 
when you talk about a piece of entertainment you can achieve 
something like this — is the fact that these files (about the as- 
sassination of President Kennedy) actually may be released. Be- 
cause of a film, something the government has chosen to keep 
locked away for another 30 or 40 years — and even longer for 
some of the CIA and FBI files — (may be made available to the 
public now). 

“The fact that a film that entertains and that’s of high quality 
can also have a real positive effect on society, is a real tribute,” 
Friedman says. 

“The last movie I can think of that had this kind of social im- 
pact was ‘The China Syndrome,’ ” says Reardon, adding that its 
impact stemmed from the coincidental timing of its release with 
the nuclear disaster at Three Mile Island. “It made people aware 
of what was going on.” 
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